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    Overview

    Yan "Lucy" Liu is an Associate Professor in Marketing and Retailing Studies at the Mays Business School. Her research interests are in structural models, machine learning, causal inference, pricing, advertising, and product management. Her research has been published in Management Science, Journal of Marketing, Production and Operations Management, Quantitative Marketing and Economics, and Journal of Consumer Psychology. She serves as an Associate Editor for the International Journal of Research in Marketing and Decision Sciences and is on the Editorial Review Board for the Journal of the Academy of Marketing Science.
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