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    Overview

    Amalesh is interested in studying the impact of firm and customer level strategies on firms' performance. His substantive areas of interest include Marketing-Mix Decisions, Sustainability, Emerging Markets, Buyer-Supplier Relationships, and Marketing-Operations Interface.



Amalesh's research has been published in top-tier journals (e.g., Marketing Science, Journal of Marketing Research, Journal of Marketing, Journal of International Business Studies, Production and Operations Management, Journal of Operations Management, Journal of the Academy of Marketing Science, International Journal of Research in Marketing, Journal of Retailing, and Harvard Business Review).
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        B.S. in Physics, 
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    Awards And Honors

      
      
        
        Young Scholar
        

        
         conferred by Marketing Science Institute - (Cambridge, Massachusetts, United States)
        

        

        
        2023
        
      

      
      
        
        Outstanding Reviewer
        

        
         conferred by Academy of Marketing Science - (Ruston, Louisiana, United States)
        

        
         - Journal of the Academy of Marketing Science
        

        
        2023
        
      

      
      
        
        40 Under 40 Outstanding Young Alumni
        

        
         conferred by Georgia State University - (Atlanta, Georgia, United States)
        

        

        
        2023
        
      

      
      
        
        Donald Lehmann Award
        

        
         conferred by American Marketing Association - (Chicago, Illinois, United States)
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        John A. Howard/AMA Doctoral Dissertation Award
        

        
         conferred by American Marketing Association - (Chicago, Illinois, United States)
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        Provost Dissertation Fellowship
        

        
         conferred by Georgia State University - (Atlanta, Georgia, United States)
        

        

        
        2016
        
      

      
      
        
        GTA Teaching Excellence Award
        

        
         conferred by Georgia State University - (Atlanta, Georgia, United States)
        

        

        
        2016
        
      

      
      
        
        ISBM Doctoral Fellow
        

        
         conferred by Pennsylvania State University - (State College, Pennsylvania, United States)
        

        

        
        2016
        
      

      
      
        
        Doctoral Dissertation Proposal Award
        

        
         conferred by Product Development and Management Association - (Minneapolis, Minnesota, United States)
        

        

        
        2016
        
      

      
      
        
        Fellow - AMA-Sheth Foundation Doctoral Consortium
        

        
         conferred by American Marketing Association - (Chicago, Illinois, United States)
        

        

        
        2015
        
      

      
      
        
        Teaching Fellow
        

        
         conferred by Georgia State University - (Atlanta, Georgia, United States)
        

        

        
        2015
        
      

      
      
        
        ISBM Doctoral Support Award
        

        
         conferred by Pennsylvania State University - (State College, Pennsylvania, United States)
        

        

        
        2015
        
      

      
      
        
        Fellow - ISMS Doctoral Consortium
        

        
         conferred by Institute for Operations Research and the Management Sciences - (Catonsville, Maryland, United States)
        

        

        
        2014
        
      

      
      
        
        Fellow - AIM-AMA-Sheth Foundation Doctoral Consortium
        

        
         conferred by American Marketing Association - (Chicago, Illinois, United States)
        

        

        
        2013
        
      

      
      
        
        Fellow - ISBM PhD Student Camp for Research
        

        
         conferred by Pennsylvania State University - (State College, Pennsylvania, United States)
        

        

        
        2012
        
      

      
      
        
        Academic Associate Award
        

        
         conferred by Indian School of Business - (Hyderabad, India)
        

        

        
        2011
        
      

      
      
        
        Business School Best Research Scholar of the Year Award
        

        
         conferred by ITM University - (Gwalior, India)
        

        

        
        2009
        
      

      
  

  

  
    Source: 
    Amalesh Sharma's profile https://scholars.library.tamu.edu/vivo/display/nafb80955
  



htmlheader.html

  [image: Scholars@TAMU]


